
The new Rotary Matters segment is your go-to resource 
for ideas on how to bring more awareness to what your club 
is doing, why Rotary is relevant to your community and 
how you can engage your members even further. Ensuring 
a Rotary club’s continued success is not just about a 
membership strategy, strong public image or exciting 
projects – it’s about all these elements coming together to 
create an organisation people want to be a part of, where 
like-minded individuals can join together to find fulfilment 
doing good in the world.

Rotary 
Matters
Growing our 
organisation 

Lightbulb

NEW
 SECTION
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Klinginsmith 
Challenge draws 
to a close
A note from Ray
At the 2016 South Pacific President Elect Training Seminar in 
Auckland, NZ, past Rotary International president Ray Klinginsmith 
set a challenge to all Rotarians to increase membership numbers in 
Australia and New Zealand by 10 per cent. Three years on, Ray looks 
back at some of the innovative and inspirational ways districts and 
clubs have risen to the membership challenge. 

Dear fellow Rotarians,
I would like to personally 

c o n g r a t u l a t e  y o u  o n 
accepting my membership 
drive chal lenge and on 
your ability to attract new 
members to Rotary. Over 
the past three years, since 
I first challenged you to 
increase membership by 
a net of 10 per cent over 
that period, Rotarians in 
Australia, New Zealand and 
the Pacific Islands have come out in 
force. Together, you have managed 
to recruit more than 12,500 new 
Rotarians, which means you would 
have increased membership by 
around 33 per cent, if all members  
were retained.

E ve r y  mon th ,  I  h a ve  been 
delighted that Rotary Down Under 
has showcased the ways you have 

worked together, using the 
flexibility from the Council 
on Legislation changes to 
adopt and change your 
club’s structure and format 
to meet current members’ 
and community needs. 

One  o f  my  favo r i t e 
examples was the article on 
the Rotary e-Club of Australia 
Nomads (RDU, February 
2018, pages 12-13). The 
members  are  f requent 

travellers and meet up in places to 
serve the community – Alice Springs, 
Victoria, Bribie Island and more. They 
connect with weekly online meetings 
and then coordinate “musters”, where 
help is needed or they are travelling to. 
What a brilliant model to fit with the 
lifestyle of members, allowing them to 
enjoy fellowship, while still giving back 
to the community. 

Another fantastic example was the 
model adopted by Victoria’s District 
9800 to encourage and support new 
members by providing them with a 
membership grant of $1000 to be 
used as seed capital for a brand-new 
community project of interest to the new 
members (RDU, August 2016, page 15). 
All too often, when new members join a 
club, they are expected to fall into what 
the current members are doing, but this 
model allowed the new members to 
follow their own passion. 

The Operation Dog Food project was 
initiated by new Rotary members from 
Bendigo, Vic, using their $1000 grant 
to help farmers in drought-stricken 
Victoria feed their working dogs. 
A 2014 University of Sydney study 
valued the work a farm dog performs 
at $40,000, and sometimes they are 
also a farmer’s best friend. Imagine the 
emotional anguish if there isn’t enough 

By Ray
Klinginsmith
Past Rotary 
International 
president
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CLOCKWISE FROM TOP LEFT: The Rotary Club of Fairfield saw the opportunity to establish a new Rotary 
club in New Zealand’s fast-growing Rototuna region; Adaptability is key for the Rotary e-Club of Australia 
Nomads, a new, innovative form of club targeted towards a particular lifestyle group; The Rotary Club of 

Pakuranga, NZ, took the think tank formula and applied it to Rotary membership; Rotary Club of Adelaide, 
SA, members Shakila Srinivasan, left, Roger Bennett and Priyanka Mukherjee at the club’s membership 
information evening; District 9930 began a membership drive inspired by a District 9800 program and 
enjoyed similar great results; Past president of the Rotary Club of Brisbane, Qld, Daniel Vankov, took 
things to a new level when he accessed the Queensland University of Technology Graduate School of 

Business for their strategic input; The Rotary Club of Uralla, NSW, implemented radical changes to increase 
membership, including reducing the number of meetings to fortnightly, making the meetings just one hour 

and dispensing with meals; The Operation Dog Food project was initiated by new Rotary members from 
Bendigo, Vic, using their $1000 grant to help farmers in drought-stricken Victoria feed their working dogs.
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to feed them. Thanks to the efforts of 
the new members of the Rotary Club 
of Bendigo and the seed funding by 
District 9800, this issue was addressed 
(RDU, August 2016, page 20).

I was also impressed by the way 
you were willing to share and adopt 
models of others. The membership 
grant model of District 9800 referred 
to above was adopted by two New 
Zealand districts, both with resounding 
success  – Dist r ic t  9930 (RDU , 
September 2017, page 15) and District 
9910 (RDU, March 2018 page 13). 

The Rotary Club of Adelaide, SA, 
deserves special mention for their 
willingness to be brutally honest in 
their assessment of their club and 
publicise their shortcomings so the 
rest of the Rotary world could learn 
from them (RDU, September 2016, 
page 15). They recognised their 
membership had decreased by 35 per 
cent in 15 years and the average age 
had increased to 67. Many more clubs 
have now completed a reality check 
and have put in place strategic plans 
to address their issues. 

One example was the Rotary Club 
of Uralla, NSW, with only 13 members, 
which knew it had to act (RDU, July 
2017, page 11). The club implemented 
radical changes, including reducing 
the number of meetings to fortnightly, 
making the meetings just one hour and 
dispensing with meals. Meetings are 
held at different restaurants each time 
to support the local community, and 
members are encouraged to attend 
district, national and international 
events and report back to the club. The 
club has been successful in focusing 
on young people in the community, 
supporting them in their interests 
and encouraging them to join Rotary. 
Club members participate in many 
community events and proudly wear 
Rotary shirts to ensure their visibility. 
The club’s hard work paid off, with 

a 300 per cent increase of members  
to 40.

Corporate membership models have 
been featured several times. It was 
an interesting approach by District 
9810, which developed a number of 
diverse models then assisted clubs to 
introduce a suitable model for them. 
This proved to be a commendable and 
successful approach (RDU, July 2018, 
pages 10-11).

Think tanks conducted by Sylvie 
Wilkinson, of the Rotary Club of 
Pakuranga, NZ, (RDU, August 2018, 
pages 12-13) and the Rotary Club 
of Brisbane, Qld, (RDU, September 
2018, pages 8-10) have been effective 
methods, as was the model to create 
a Rotary club from scratch in a newly 
established community in Rototuna, 
NZ (RDU, April 2018, pages 12-13).

Geographical and time pressures 
have caused some clubs to rethink 
their offerings. This has led to the 
formation of some satellite clubs, with 
the flexibility of different meeting 
times. Satellite clubs have also proved 
popular to satisfy the needs of younger 
generations. Many clubs have started 
focusing on Rotaractors and Rotary 
Alumni, who are prime candidates for 
continued Rotary involvement given 
they have already experienced Rotary 
in action. 

The Rotary Club of Seaford, SA, is a 
great success story. It was formed on 
the basis of “less meetings and more 
doing”. They focus on community 
service and meetings are mainly to 
progress their work rather than the 
traditional meetings many have. 
Membership includes all age groups, 
and this model is very popular with 
those who are time poor but still want 
to serve their community (RDU, March 
2017, pages 14-15). 

The future
In analysing the figures, it is now 

apparent that you are excellent at 
finding those in the community who 
would like to join Rotary. The problem 
is not your ability to secure new 
members, but the retention of both 
new and existing members. 

We all have to deal with an ageing 
membership and the resultant natural 
attrition, but there are many other 
great Rotarians leaving. 

The figures for Rotary in your region 
show that 31 per cent of Rotarians 
have left in the three years since my 
membership challenge commenced. 
They also show that 29 per cent of 
the Rotarians who joined since my 
challenge commenced have also left. 

Can I suggest that retention is now 
far more important for many clubs 
than getting new members? How to 
retain all members is a priority for every 
Rotary club. We need to have a serious 
look at ourselves and see how we can 
improve the value of membership for 
both existing and newer members, 
so they want to stay. We need to 
understand what members want. We 
need to consider their interests and 
life commitments and evolve our clubs 
into ones that meet today’s needs, 
supporting Rotarians while helping 
them deliver community service. We 
need to be honest with ourselves and 
face these issues. 

Remember,  t he  Counc i l  on 
Legislation has given you the flexibility 
to make many changes to the way 
your club operates. Some examples 
are listed above, but there are many 
others you can implement to ensure 
you provide member value. 

I understand Rotary Down Under will 
continue sharing stories of successful 
clubs, including more focus on 
building membership value, especially 
around club culture and retention of 
members, so Rotary can remain as the 
force serving our communities. 

I wish you all the greatest success. 

 1995 2005 2015 2019

Australia 38,724 34,394 29,945 29,326

New Zealand 11,558 10,227 8,506 8,471
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What is a Passport Club?
Passport clubs offer a flexible Rotary 
experience, providing many of the 
activities and benefits of a more 
traditional club, without large time 
commitments or expense.

They are ideal for those trying to 
determine if a traditional club in the 
area makes sense for them, or if they 
are looking for a more flexible club 
environment for the long-term. 

Just like traditional clubs, passport 
clubs meet at least twice a month, 
though this may be online or through 
a service activity. They offer socials, 
volunteer projects, web content or 
online discussions, and networking 
events, as well as opportunities to 
attend the meetings of and support 
the service projects and fundraising 
activities of other clubs. 

The club still has a Board and 
functions like a normal Rotary club in 
this respect, with various committees. 

So far, 19 passport clubs have 
been officially chartered by Rotary 
International: 11 in North America, 
six in Canada, one in Croatia and 

Your 
passport to 
the Rotary 
world
In a bid to better balance work, service and 
family life. Rotary Passport clubs have been 
established for those who want to develop 
leadership skills and make a difference in 
their community but are time poor.

one in Australia. Two more Australian 
clubs are currently in the process  
of chartering. 

----------------------------

D9560 Passport Rotary Club
The D9560 Passport Club started up 
when soon-to-be charter president, 
Bevan Rose, was told about the 
innovative structure by distr ict 
governor Rod Medew. Coincidentally, 
the next day he received a phone 
call from a concerned Rotarian 
who felt their current club 
wasn’t meeting their 
needs. Bevan decided 
the concept of a 
Passport club was 
worth pursuing 
a n d  s t a r t e d 
r e s e a r c h i n g 
m o r e  a b o u t 
t h e m  o n l i n e . 
He got in touch 
with PDG Glenn 
Fong, a champion 
of passport clubs 

in North America, who gave him  
some pointers. 

The D9560 Passport Club started 
with 21 initial charter members, with 
an additional six members joining  
soon after. 

This was achieved through targeting 
people they knew were looking at 
leaving Rotary or had resigned for 
various reasons, had left Central 
Queensland but stil l had strong 
connections there, and those who 
had always been interested in Rotary 
but found a traditional club didn’t suit 
their commitments. As well as four 
current and nine returning Rotarians, 
the group included two former 
Rotaractors and one Interactor. Over 
half of club members are women. 

The D9560 service passport.

BELOW: District governor Rod Medew 
presenting the charter to D9560 Passport 
Rotary Club charter president Bevan Rose.
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“I considered becoming a Rotary 
member for a lot of years and had many 
people encourage me to join different 
clubs,” new club member Ros Waters 
said. “However, my busy lifestyle, family 
commitments and running a business 
have made me feel that I would not 
be able to commit to regular meetings. 
I love the idea of the Passport Rotary 
Club as it means I can be involved in the 
part of Rotary that has always attracted 
me, serving the community, without 
feeling like I’m not attending enough. 
I believe that Passport Rotary will open 
the doors to many people like me, who 
have always wanted to join but haven’t 
felt able to because of the expectations 
of traditional Rotary clubs. If I do have 
any spare time, I am more than happy 
to utilise it helping others – now I can.”

The name D9560 Passport Rotary 
was chosen due to the upcoming 
merger of districts 9570 and 9550 
to become D9560, but the club’s 
membership is open to anyone  
in Australia.

Most club communications are on a 
closed Facebook page, Messenger chats 
and by email, with Zoom meetings 
when required. Only one face-to-face 
meeting is scheduled per year. 

“We offer a Rotary experience that 
is focused on making a difference 
through service, both locally and 
globally, and not on club meeting 
requirements, which has proved very 
popular,” club secretary Sue Gammon 
said. “Our passport records service 
hours – whether with other Rotary 
clubs or Not-for-Profits – and we 
encourage our team to complete 30 
service hours annually.”

----------------------------

Proposed Greater Launceston 
Rotary Passport Club 
The proposed Greater Launceston 
Rotary Passport Club, Tas, heralds itself 
as “the Rotary club for busy people”. 
It aims to reduce the barriers of time 
and cost for people and ways to be 
engaged in service to others beyond 
restrictive meeting schedules. 

Each month, members are provided 
with opportunities to participate in a 
club meeting, volunteer at events or 
activities supported by Rotary, learn 
about the local and global community 
and take part in social events in a 
relaxed setting. Members are further 
encouraged to visit other local 
Rotary clubs and volunteer groups 
to take part in their service projects  
and fundraisers. 

All activities are “opt in” – members 
can attend what their schedules 
permit. 

The only firm commitments are that 
members contribute 20-40 hours of 
community service per year, which 
can be done at times convenient to 
them, and attend four in-person club 
meetings held quarterly. 

Severa l  c lub members  meet 
most weeks at the University of 
Tasmania’s Grove Café on the 
Newnham Campus. Everyone 
is welcome to attend to 
have a coffee and see 
what Rotary is about. 

Three main types 
o f  m e m b e r s h i p 
are on offer. Full 
m e m b e r s h i p  i s 
$23 a month, with 
payment options 
available to suit most 
budgets. Corporate 
membership is $42 a 
month, providing joint 
membership for up to 
four employees. 

For those unsure if Rotary is for them, 
they can become an associate member 
for $5 a month. After four months 
they can then make the decision 
to become a fully-fledged member 
or not. For more information, visit  
www.launcestonrotarypassport.org

----------------------------

Proposed Gold Coast Passport  
Rotary Club 
With support from the District 9640 
leadership team, D9640 governor 
nominee Andy Rajapakse attended 
a Gold Coast Junior Chamber of 
Commerce networking event last 
December to test out the idea of a 
Passport Rotary club. The club was an 

Co-founder of the 
Karma Collab Hub 
Candice Olivier 
will be charter 
president of the 
proposed Gold 
Coast Passport 
Rotary Club.



M
E
M

B
E
R

S
H

IP

| 51 |

Lightbulb

instant hit, with six 
young professionals 
immediately wanting 
to sign up. 

With such support, 
Andy enrolled the 
services of a digital 
marketing company 
owned by two Gold Coast members 
of the Junior Chamber of Commerce. 
After setting the target audience and 
goals to establish a Passport Rotary 
club, they were so excited they 
themselves decided to join the club.

With 30 per cent of the Gold Coast 
population under 35 years of age, it is 
an important age group to address to 
expand Rotary’s presence in the region. 

“These two young men are our target 
audience for the Passport club,” Andy 
said. “They speak the language and 
aspirations of local young professionals 
much better than many of us seasoned 
Rotarians, so they are best suited to 
develop the visuals, colours and words 
for the Facebook ads.”

The Facebook ad campaign was 
launched in March, consisting of 
short, 30-second videos of existing 
young Rotarians recommending 
Rotary to their age group. Within the 
first two weeks of launching, more 
than 1600 people had viewed the 
campaign. As at end March, more 
than 4300 young professionals in 
the Gold Coast area had viewed the 
videos and more than 300 had actively 
engaged by liking or sharing the posts 
(like and share the Facebook page @

goldcoastpassportrotary).
The ads were designed as a lead-

generating funnel, linked to Facebook 
Messenger. Within the first day there 
were 14 messages asking for more 
information on Rotary. A Rotarian 
would then discuss the new club 
with them and invite them to an 
infotainment event to be held in the 
first week of April. There are also 
weekly follow-up messages on the 
benefits of becoming a Passport  
Rotary member.

“ In i t ia l ly,  we are bui ld ing a 
community of young professionals 
living or working on the Gold Coast, 
who want to check out the benefits of 
Rotary,” Andy said. “Our membership 
fees will be $1 a day, to be paid 
monthly by direct debit.”

Meetings will be held once a month 
at the Karma Collab Hub in Miami, a 
funky new co-working space where 
passionate folks can come together 
to teach, learn, create and make new 
friends. Almost everything within the 
space has been upcycled or built from 
salvaged pieces by co-founder Steven 
Morley, including the giant meeting 
table made from a stripped-down 
1952 Jaguar, shipped from Melbourne 
and built within the meeting room. 
Co-founder Candice Olivier has even 
put her hand up to be charter president 
of the Passport club. 

“The goal is to have 25 members 
signed up by the end of May, and 
with 12 young professionals already 
in the bag, we are well on our way,”  
Andy said.

The proposed 
Gold Coast 
Passport Rotary 
Club will 
hold monthly 
meetings at 
the Karma 
Collab Hub, 
a funky new 
co-working 
space in Miami.



P
U

B
LI

C
 I

M
A

G
E

| 52 |

Lightbulb

ROTARY/ROTARACT/INTERACT

CLUB VIDEO COMPETITION 2018-19
Theme: How your club members became ‘People of Action’ in 2018-19

COMPETITION DETAILS: Videos must be a maximum of 2 mins and re�ect the 
2018-19 RI theme: Be the Inspiration. Clubs should do this as an in-house 
exercise, however, may approach experts for tips on creating great videos. We 
encourage clubs to approach local media for air time to get the message out to 
the general public and to post the video on social media. Videos can be produced 
simply through camera/tablet/phone video facilities. For inspiration and details 
of the People of Action campaign visit the brand centre on rotary.org

JUDGING & PRIZES: Videos will be judged on relevance to the theme, correct 
branding, creativity and production. A winner and runner-up in each category 
(Rotary, Rotaract, Interact) will be announced via the Rotary Australia website, 
Facebook Page, Public Image Newsletter, and by email.    

FOR FURTHER INFO & HOW TO SUBMIT
Contact Zone 8 Public Image Coordinator, 
Gina Growden - 0412 128 106 or
gina.growden@bigpond.com 

Public Image
Australia (Z8)

DEADLINE

MAY 31
2019

By PDG Gina Growden &  
PDG Liz Courtney, 
Public Image Coordinators

Are you using the many Rotary 
promot iona l  resources  a l ready 
available to promote your club in  
the community? 

We pose this question, because too 
often we see Rotarians “reinventing 
the wheel” – spending time creating 
new ways to promote their club when 
they could take advantage of the many 
resources easily within reach. Over the 
following months we will consider 

Public 
image in 
the palm of 
your hand

a number of  these 
resources. For April, we 
are going to focus on the 
one you are looking at 
right now – Rotary Down 
Under. 

Each month, all club 
members receive Rotary 
Down Under. What happens 
to your copies afterwards? 
Rather than tossing them away, we 
ask you to think about placing them in 
the waiting rooms of local businesses. 
Many would be happy to receive free 
reading material, and this is a simple 
way to expose hundreds of people to 
Rotary’s work. 

Some clubs have also arranged to 
receive additional magazines from 
Rotary Down Under to distribute at 
promotional events. 

Another possibility is providing 
prominent community members with 
a subscription. At $40 per annum, 
this is an effective way to ensure local 

politicians, community organisations, 
school principals and more keep 
Rotary in the forefront of their minds. 

Also consider if you could do more 
to get your club projects featured in 
Rotary Down Under. Coverage helps 
get the word out about your efforts 
and can be distributed throughout your 
community in print and digital form. 
It is also a great way to inspire your 
fellow Rotarians and the community.

All Rotary clubs are welcome 
to submit bullet points outlining 
their project for consideration to  
editorial@rotarydownunder.com.au 
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www.rdusupplies.com.au

Are you displaying the  

ROTARY BRAND
when you’re out and about?

E: sales@rdusupplies.com.au Ph AU: + 61 2 9633 4888 Toll free from NZ: 0800 287 682 (AUROTARY)

Leisure Jacket $55.00 Long Sleeve Polo $35.00 Geneva Vest $50.00 Polo Shirt $30.00

NEW

People today feel more divided than ever, 
and with social media rapidly spreading 
opinions, it is easy to see why.

If you look across your social 
media news feed, you will see posts 
you absolutely love and posts you 
absolutely hate! Political, social and 
religious discussions drive opinions 
to what is “right” compared to what 
is “wrong” and can create an “us” 
versus “them” environment.

Every day, heated discussions fill 
social media feeds and negativity 
dominates the news cycle.

Peop le  a re  now look ing  to 
organisations like Rotary to mend the 
current societal divide and facilitate 

connect ions in person and on  
social media.

People want to be brought together, 
we crave human to human connection, 
and this is where Rotary clubs can 
help; we carry out service projects and 
help communities in so many different 
ways that it makes Rotary appealing 
to a diverse range of potential  
new members.

But how can your club use social 
media to connect people? Well, create 
engaging interactive social content 
on your Facebook page, highlight 
common interests that appeal to your 
community and promote offline events 
like your fun runs, bike classics, market 
stall days, etc.

Social media has made it easy for 
Rotary to talk about our “product” 
to large groups of potential new 
members. But these people want to 
have more than just the same old 
boring selling points and information 
from clubs.

These potential new members want 

to learn about the people who make 
up their local Rotary clubs. If your club 
wants to foster a genuine connection 
with the people in your community, 
then you will need to think beyond 
what your club “sells” and consider 
the needs and desires of the people 
who may want to get involved  
with Rotary.

Rotary can bridge the divide between 
groups that wouldn’t otherwise 
communicate with one another. 

We can use our social media 
presence to raise awareness around 
important issues, we can invite people 
to join meaningful conversations and 
even build communities that spark 
long-term connections both online 
and off.

The ways and means are there –
clubs just need to use them to really 
connect with their audience, and if we 
do it well, we will heal divisions and 
bring people together; in fact, it’s what 
we have been doing for well over  
100 years. 

Bridging 
the great 
divide
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We are more 
optimistic than ever 
in winning the fight 
to eradicate polio, 
with the Wild Polio 
Virus cornered in the 
smallest geographic 
area in history.

By PDG Bob Aitken AM
RI End Polio Now Coordinator, 
Regions 8/9, 2018-20

This was the message from the chairs 
of the main independent advisory and 
oversight committees of the Global 
Polio Eradication Committee as they 
announced a joint statement – “To 
Succeed by 2023”.

The message was shared with 
a meeting of RI End Polio Now 
coordinators from 34 zones around 
the world in Chicago, US, in February.

This group of special leaders said 
the Endgame Plan through 2018 has 
brought the world to the brink of 
being polio free – and a new strategic 
plan 2019-23 aims to build on the 
lessons learned since 2013.

The joint statement urges everyone 
to excel in their roles, to use the 

proven building blocks and tools of 
eradication that have been established 
in the parts of the world that have 
been polio free for years:
•	 Improved vaccines and cold chains;
•	 Dedicated networks of vaccinators;
•	 I m p r o v e d  t e c h n o l o g y  a n d 

surveillance capacity;
•	 Supportive government policies;
•	 Improved financing and oversight 

structures as part of an unrelenting 
focus to tighten management at  
all levels.

If all of the above falls into place, 
success wil l  fol low. Otherwise, 
come 2023, the world will find itself 
exactly where it is today: tantalisingly 
close. And tantalisingly close is not  
good enough!

Achievements over the past 12 
months have been significant:
•	 Africa has been polio free for almost 

three years;
•	 A new oral polio vaccine is in 

development that could eliminate 
the occurrence of vaccine-derived 
polio;

•	 A new mobile app has improved 
acute f lacc id paralys is  (AFP) 
surveillance by providing a tool to 
quickly and accurately detect and 
report suspected AFP cases;

•	 In Pakistan, 57 environmental 
poliovirus sampling sites in 31 cities 
make up the largest surveillance 
network of its kind in the world;

•	 Ident i fy ing h igh-r i sk  mobi le 
populations and tracking their 
movements with satellite mapping;

•	 From July 1, district designated 
funds (DDF) contributions will be 
matched 1:1 by the World Fund. 
With the 2:1 Gates Foundation 
match, contributions to DDF will 
yield a 6:1 match.

Quality people continue to play 
a vital role in the polio eradication 
campaign – from world leaders to 
grass roots volunteers:
•	 Pakistan’s new Prime Minister 

and cricket great Imran Khan has 
declared a passion to rid his country 
of polio and safeguard the children 
of Pakistan;

We’re Winning!
Wild Polio Virus 
Cornered
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As we begin the last 
quarter of the Rotary 
year, our thoughts turn to 
ensuring a strong finish. I 
hope that your goal has 
been to make your club 
stronger than it was at the 
beginning of the year. All 
clubs depend on members 
to do their part, so the 
club doesn’t just survive, 
but thrive. 

But for that to happen, each member 
must contribute to that success every day 
of the year. It is important that we identify 
potential new members and sponsor them, 
that we reach out to former members and 
invite them back. Above all, whether they 
are new members or returning members, 
we must mentor and engage them to make 
them strong members of our club. We must 
roll up our sleeves and work on club projects, 
district projects and global projects, because 
nothing creates fellowship more than working 
together with other members of your club.

We must a lso support  The Rotary 
Foundation. Doing Good in the World doesn’t 
just happen. In addition to having the people 
to carry out projects, we must also have the 
funds to make them viable. That’s where each 
of us comes in. We, our partners, and our 
beneficiaries are the source for those funds. I 
hope each member will make our Foundation 
a charity of choice so we can continue to 
change lives and improve the world. For the 
cost of just two “crafted” lattes a month, one 
can become a $100-per-year contributor to 
the Foundation. That is a small amount to pay 
for all the good our Foundation does.

And giving to our Foundation has never 
been easier. You can make your contribution 
securely and conveniently anytime at rotary.
org/donate. I plan to go online this month and 
make another contribution. I challenge each 
of you to do the same. 

TRUSTEE’S MESSAGE

Ron Burton
Foundation 
Trustee Chair

Ensuring a
strong finish

•	 Rotary International is continually 
developing new contacts in vital areas 
and is currently planning to forge 
new contacts with Taliban leaders in 
Afghanistan and gain access to areas 
impossible in the past;

•	 Vaccines and vaccinators were part 
of a helicopter drop into Madang 
province in Papua New Guinea to 
facilitate the vaccination of 12,700 
children in three days.

THE CALL TO ACTION NOW
The call has now gone out to current 
district governors and governors elect 
to intensify support for the End Polio 
Now campaign during the remainder 
of the 2018-19 Rotary year and during 
planning for the 2019-20 year.

The goals for this year are well-
promoted:
•	 Districts to donate 20 per cent of 

DDF to End Polio Now;
•	 Cash support by way of $1500 per 

Rotary club;
•	 Ongoing search for major donors 

in all districts – a minimum of  
$10k each.

At January 31, districts in Region 8 
(9675-9980) had donated just $41k 
in DDF to PolioPlus, with estimated 
uncommitted DDF funds totalling 
$1,441,765. Cash donations from the 
same region to date totalled $353,273.

At the same date, districts in 
Region 9 (9455-9670) had donated 
$39,528 from DDF, leaving a balance 
of $841,410 uncommitted. Cash 
donations from the region totalled 
$176,149.

District governors elect made a DDF 
pledge at the International Assembly 
in January and senior leaders look 
forwarded to districts meeting those 
pledge goals.

Chair of the End Polio Now Make 
History Today Campaign, RI past 
president John Germ, urged district 
governors elect to ensure their 
clubs do TWO things prior to the 
commencement of the 2019-20 
Rotary year:
•	 Appoint an End Polio Now district 

chairperson;
•	 Set a district goal for polio giving.

“History shows clubs that don’t set 
goals, don’t donate,” John warned. 


